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food2multimedia focuses on research and analysis of specialist
information for the baking sector – in print and digital – in Germany,
Europe, Russia and throughout the world.
Media planning starts with precise target group identification
Our specialist technical journals, brot+backwaren, baking+biscuit
international and chleb+wipetschka are directed towards managing
directors, production managers, product developers, master bakers,
specialists and management staff in the baking sector throughout
the world. These are the market shakers, decision makers and
leaders who seek out information about innovations, applications
and development trends and they need to be kept up to date with
what you are doing. Printed specialist articles are preferred
for this purpose according to research, scientists and our vast
experience. Digital editions (e-papers) of our journals, are also
available for convenience when travelling and accessing our
vast archive of past features.
The advantages for you:
+ Expand your brand awareness on a global level
+ Your target groups will be reached through our specialist
journals, newsletters, websites and text books
+ Independent, thoroughly researched, soundly-based information is prepared for various communication channels
+ Our weekly backspiegel

++ Portfolio national and international

O F F I Z I E L L E S O R G A N D E S V E R B A N D E S D E U T S C H E R G R O S S B ÄC K E R E I E N E . V.

Журнал по хлебопекарной и кондитерской технике и технологии

Журнал по хлебопекарной и кондитерской технике и технологии

Digital

Journals

Special
publications
Newsletter

Websites

www.brotundbackwaren.de

GERMAN

ENGLISH

RUSSIAN

brot+
backwaren

baking+
biscuit int.

chleb+
wipetschka

GERMAN

ENGLISH

GERMAN

www.bakingbiscuit.com

ENGLISH

e-papers

RUSSIAN

GERMAN

www.chlebiwipetschka.com

GERMAN

ENGLISH

Year
book
Aryzta

interpack

Veit, Toronto

Expansion am
Standort Eisleben

Neue Ideen rund
ums Verpacken

Klare Linie,
klare Ziele

03
17
Specialist
books

External
objects

foodmultimedia.de

Review

Premiere Moisson

AIBI Congress

A high level
of flexibility

The new elected
President of the AIBI

External
objects

bakingbiscuit.com

Dictionary

Raw materials
backwelt.de
Durum wheat
comes into focus

03
17

chleb
wipetschka.com

RUSSIAN

backspiegel

Rondo

Miwe

Haas

Модульная система для
круассанов

Перспектива
с обзором 360°

Новые идеи
для снеков

03
16

brotund
backwaren.de

backweltblog.de

bakingworldblog.
com

brot+
backwaren

baking+
biscuit int.

chleb+
wipetschka
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++ AFFILIATED MEDIA
Avant Food Media / Commercial Baking
If you wish to promote your products to the North American
market, we have the most targeted and cost-effective media options to deliver your advertising message at a higher level. f2m/
baking+biscuit international has developed a cooperative
agreement with the newly launched North American baking
journal Commercial Baking from Avant Food Media. Founded by
three of the most accomplished industry veterans with experience
consisting of more than 60 years in baking media, Commercial
Baking will quickly set a new standard in the rapidly changing
North American market.
The Commercial Baking media group is a hybrid model of targeted
quarterly print editions and two special editions, all of which are
also available as high-functioning, user-friendly digital versions
for online viewing. In addition to run-of-site advertising on
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commercialbaking.com, digital sponsorship opportunities also
include newsletters, email marketing campaigns, advertorials,
video promotion, podcasts and more.
Commercial Baking delivers engaging and actionable editorial content that focuses on what matters: the data, trends, innovations and stories that are reshaping the business of baking.
This new media group will be the one source for helping commercial bakers identify and understand the most important
trends and innovations to gain a competitive advantage.
Led by Paul Lattan and Steve Berne with Editor-in-Chief Joanie
Spencer, Commercial Baking is a natural marketing fit for
suppliers interested in doing business in North America. Ask us
to include Commercial Baking in your annual media plan for 2021.

++ More about our media
All print editions are also available for download as e-papers, sometimes even before the official release dates.
brot+backwaren
is the official title of choice for the German Industrial Bakeries
Federation
+ Published six times a year in Germany, Austria and Switzerland,
with a print run of 4,000 copies
+ Addressed to production specialists and the technical
managements of large companies in the industrial and chain
store sectors
+ The spectrum of topics ranges from raw materials’ provision
and process technology to packaging, logistics and IT
+ A comprehensive overview of the current state of the baking
sector is assembled through practical applications reporting,
research & development reports, market analyses and company portraits
+ Our web portal www.backwelt.de has all the current news
from the baking sector and information about raw materials
markets and current key topics – continuously updated
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backspiegel E-mail newsletter
+ The backspiegel newsletter is sent out every Friday to round
about 5,000 registered subscribers in Germany, Austria and
Switzerland
+ That’s 5,000 registered subscribers reading about what’s new
in the baking sector

++ More about our media

baking+biscuit international
+ The English-language magazine for Europe and the international
readership
+ Published 6x a year with 5,000 copies
+ Consolidation in the baking sector is proceeding at a rapid pace.
Multiple production and distribution networks are coming into
existence throughout Europe and globally.
+ New markets for baked products are developing, both productspecific and geographically, in more and more countries
worldwide
+ Knowledge with regards to engineering and technology is one of the most vital elements for this
development
+ baking+biscuit international supplies this
knowledge to its readers in Europe, Australasia,
the Middle East, Africa and Latin America

chleb+wpetschka
+ All of the worldwide news is published in the Russian language
+ This specialist journal is published 2x a year with 4,000 copies
+ Aimed at production companies in Russia and the surrounding
Russian-speaking countries
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++ What else is there for you?
Specialist textbooks
Our Review Series provides in-depth analyses of clearly defined
issues, whether it’s market analyses or a comprehensive, informative presentation of the state of the art in process technology.
An overview of the development of the engineering and technology of baked products in regard to their manufacture and
marketing has been a key topic over recent years.
An English language description of European baked goods markets
was published in 2019 for the IBIE, Las Vegas. An English-language
yearbook is also planned for 2021.
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Job advertisements
Are you looking for specialist and management staff ? To find
the ideal candidate, why not advertise in our backspiegel E-mail
newsletter or on our web pages? There are also opportunities
to advertise in our printed editions. You can use a combination
of media in your company’s search for personnel with more
information available on Page 15.

++ What else is there for you?

Archive
Are you looking for something specific? The f2m archive contains
all the news reports and articles that we have published over
the past years. You can make a precisely targeted search for
the information you require without combing through mountains
of journals. There is no charge for access to the archive and
the search. Downloading the whole of the issue in which the article
appeared requires a small contribution that can be transferred
by PayPal or credit card.

Service
Does your English language advertisement need to appear in
German, or vice versa? We can look after that for you, and also
from German to Russian. The translation will be billed according
to cost.
Do you want to upgrade your corporate website by adding a blog?
We provide blogs for your target market. Just ask us.
Do you want to place an advert and require help with the text and
design? We are here to help you.
Is there anything else you would like? Please talk to us.
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++ baking+biscuit international – features 2021

+ Issue 1		 Publication date
29.01.2021
		 Advertising deadline 08.01.2021
		
Interpack (Feb 25 – March 3)
+ In-Store Ovens
+ Packaging
+ Cookies and Crackers
+ Raw Materials
+ Issue 2		 Publication date
31.03.2021
		 Advertising deadline 10.03.2021
+ Mixing and Kneading
+ Slicing and Bagging
+ Silos and Dosing
+ Buns and Bagels
+ Issue 3 Publication date
26.05.2021
		 Advertising deadline 05.05.2021
		
+ Tunnel Ovens
		
+ Donuts, Muffins and Cupcakes
		
+ Spirals for Proofing, Baking, Cooling and Freezing
+ Hygiene
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+ Issue 4		 Publication date
29.07.2021
		 Advertising deadline 08.07.2021
		
IBA PREVIEW ISSUE
+ Deck Ovens
+ Conveying
+ Pizza and Flat Bread
+ Pans, Tins and Coatings
+ Laminating
+ Issue 5		 Publication date
24.09.2021
		 Advertising deadline 03.09.2021
		
IBA (Oct 24 – Oct 28)
+ Turnkey
+ Bread and Bread Rolls
+ Decorating, Glazing and Topping
+ New raw materials
+ Issue 6		 Publication date
30.11.2021
		 Advertising deadline 09.11.2021
+ Proofing and Baking
+ Cooling and Freezing
+ Pastries
+ Automation

++ baking+biscuit international – advertising rates 2021
format

Anschnitt
4 colors

non-bleed
width x height
in mm

4 colors

3 colors

2 colors

mono

bleed
width x height
in mm

double page
spread

396 x 265

8,468 EUR

8,027 EUR

6,704 EUR

5,822 EUR

420 x 297*

8,468 EUR

whole page

184 x 265

3,969 EUR

3,528 EUR

3,087 EUR

2,646 EUR

210 x 297 *

4,234 EUR

junior page

137 x 184

2,718 EUR

2,277 EUR

1,836 EUR

1,395 EUR

142 x 210 *

2,858 EUR

half page

184 x 130
90 x 265

2,169 EUR

1,887 EUR

1,605 EUR

1,323 EUR

210 x 142 *
102 x 297 *

2,302 EUR

third page

184 x 87
59 x 265

1,728 EUR

1,446 EUR

1,164 EUR

882 EUR

210 x 99 *
71 x 297 *

1,817 EUR

quarter page

184 x 63
43 x 265
90 x 130

1,259 EUR

1,060 EUR

861 EUR

662 EUR

210 x 75 *
55 x 297 *
102 x 142 *

1,326 EUR

1/8 page

184 x 30
43 x 130
90 x 63

928 EUR

729 EUR

530 EUR

331 EUR

Circulation: 5.000 (print + e-papers)
6 issues per year

* Please add 3 mm bleed on all sides.
Vital advertising matters should be kept within 5 mm from trim on all sides.
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++ brot+backwaren – features 2021

+ Issue 1		 Publication date
10.02.2021
		 Advertising deadline 20.01.2021
		
INTERPACK (Feb 25 – March 3)
+ In- Store ovens
+ Packaging
+ Cookies and Crackers
+ Raw Materials

+ Issue 4		 Publication date
12.08.2021
		 Advertising deadline 22.07.2021
		
IBA PREVIEW ISSUE
+ Deck Ovens
+ Pizza and Flatbreads
+ Pans, Tins and Coating
+ Laminating

+ Issue 2		 Publication date
12.04.2021
		 Advertising deadline 20.03.2021
+ Mixing and kneading
+ Slicing and Bagging
+ Buns and Bagels
+ Silos and dosing

+ Issue 5		 Publication date
11.10.2021
		 Advertising deadline 20.09.2021
		
IBA (Oct 24 – Oct 28)
+ Turnkey
+ Bread and Bread Rolls
+ Decorating, Glazing,Topping
+ New raw materials

+ Issue 3 Publication date
10.06.2021
		 Advertising deadline 20.05.2021
		
+ Tunnel Ovens
		
+ Cupcakes, Muffins, Donuts
		
+ Spirals for Proofing, Cooling and Freezing
		
+ Hygiene
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+ Issue 6		 Publication date
10.12.2021
		 Advertising deadline 19.11.2021
+ Proofing and Baking
+ Cooling and Freezing
+ Pastries
+ Automation

++ brot+backwaren – advertising rates 2021
format

Anschnitt
4 colors

non-bleed
width x height
in mm

4 colors

3 colors

2 colors

mono

bleed
width x height
in mm

double page
spread

396 x 265

8,006 EUR

7,565 EUR

6,242 EUR

5,360 EUR

420 x 297*

8,006 EUR

whole page

184 x 265

3,759 EUR

3,318 EUR

2,877 EUR

2,436 EUR

210 x 297 *

4,003 EUR

junior page

137 x 184

2,673 EUR

2,232 EUR

1,791 EUR

1,350 EUR

142 x 210 *

2,808 EUR

half page

184 x 130
90 x 265

2,064 EUR

1,782 EUR

1,500 EUR

1,218 EUR

210 x 142 *
102 x 297 *

2,186 EUR

third page

184 x 87
59 x 265

1,659 EUR

1,377 EUR

1,095 EUR

813 EUR

210 x 99 *
71 x 297 *

1,741 EUR

quarter page

184 x 63
43 x 265
90 x 130

1,206 EUR

1,007 EUR

808 EUR

609 EUR

210 x 75 *
55 x 297 *
102 x 142 *

1,267 EUR

1/8 page

184 x 30
43 x 130
90 x 63

902 EUR

703 EUR

504 EUR

305 EUR

Circulation: 4.000 (print + e-papers)
6 issues per year

* Please add 3 mm bleed on all sides.
Vital advertising matters should be kept within 5 mm from trim on all sides.
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++ chleb+wipetschka – features 2021

+ Issue 1		 Publication date
23.02.2021
		 Advertising deadline 02.02.2021
		
Modern Bakery (March 23- March 26)
+ Dough Sheeting Lines
+ Packaging
+ Mixing and Kneading
+ Wafers and Cookies
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+ Issue 2		 Publication date
01.10.2021
		 Advertising deadline 10.09.2021
		
IBA (Oct 24 - Oct 28)
+ Ovens
+ Turnkey
+ Pans, Tins and Coatings
+ Spirals for Proofing, Baking, Cooling and Freezing

++ chleb+wipetschka – advertising rates 2021
format

Anschnitt
4 colors

non-bleed
width x height
in mm

4 colors

3 colors

2 colors

mono

bleed
width x height
in mm

double page
spread

396 x 265

8,468 EUR

8,027 EUR

6,704 EUR

5,822 EUR

420 x 297*

8,468 EUR

whole page

184 x 265

3,969 EUR

3,528 EUR

3,087 EUR

2,646 EUR

210 x 297 *

4,234 EUR

junior page

137 x 184

2,718 EUR

2,277 EUR

1,836 EUR

1,395 EUR

142 x 210 *

2,858 EUR

half page

184 x 130
90 x 265

2,169 EUR

1,887 EUR

1,605 EUR

1,323 EUR

210 x 142 *
102 x 297 *

2,302 EUR

third page

184 x 87
59 x 265

1,728 EUR

1,446 EUR

1,164 EUR

882 EUR

210 x 99 *
71 x 297 *

1,817 EUR

quarter page

184 x 63
43 x 265
90 x 130

1,259 EUR

1,060 EUR

861 EUR

662 EUR

210 x 75 *
55 x 297 *
102 x 142 *

1,326 EUR

1/8 page

184 x 30
43 x 130
90 x 63

928 EUR

729 EUR

530 EUR

331 EUR

Circulation: 4.000 (print + e-papers)
2 issues per year

* Please add 3 mm bleed on all sides.
Vital advertising matters should be kept within 5 mm from trim on all sides.
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++ Job Classified within the print media
JOB CLASSIFIED
Column
Width
mm cost for

4 Color Package

Width
in mm
43

2.16 EUR

2 Columns

90

4.32 EUR

3 Columns

137

6.48 EUR

4 Columns

184

8.64 EUR

i.e. Color logo
or color element

120.00 EUR
10.00 EUR

JOB SEARCH
Column
Width

Cost examples
JOB CLASSIFIED
(black and white)
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brot+backwaren
baking+biscuit
chleb+wipetschka

1 Column

Box Fee

mm cost for

++ Job Classified online

Width
in mm

brot+backwaren
baking+biscuit
chleb+wipetschka

1 Column

43

1.77 EUR

2 Columns

90

2.94 EUR

1/4 page = 90 mm x 130 mm
1/2 page = 184 mm x 130 mm
1/1 page = 184 mm x 265 mm
90 mm x 180 mm
137 mm x 200 mm

2
4
4
2
3

Columns
Columns
Columns
Columns
Columns

2 publications within the newsletter “Backspiegel” as text data
(backspiegel appears weekly), approx. 1,200 characters
2 x 1 week | Cost 720 EUR*
Job classified:
on the homepage of www.brotundbackwaren.de und
www.backwelt.de as a PDF
Min. booking: 4 weeks | Cost 370 EUR*
Package:
together with job classified on the homepage of
www.brotundbackwaren.de and www.backwelt.de as a PDF
Min. booking: 4 weeks | Cost 980 EUR*

* If you book your job advertisement in our print and online
media, we will grant you a discount of 30 % of the online
prices. This offer applies to job advertisements where the
advert size is at least 1/3 of a page.

4.32
8.64
8.64
4.32
6.48

EUR
EUR
EUR
EUR
EUR

x 130 mm wide
x 130 mm wide
x 265 mm wide
x 180 mm wide
x 200 mm wide

561.60
1,123.20
2,289.60
777.60
1,296.00

EUR
EUR
EUR
EUR
EUR

++ Advertising in the newsletter
We provide advertisements in the newsletter backspiegel in
following format.

Prices for ads in the newsletter backspiegel
1450 px x 498 px, 100 dpi
1 Insertion
500 EUR
10 Insertions
450 EUR
26 Insertions
425 EUR
52 Insertions
375 EUR

Linking to your Web pages
It goes without saying that we can link your specials, banners
or advertising messages in the Newsletter to your web pages.
Our service extends even further: we will link adverts
booked in the print media in the digital e-paper edition of
the issue to your web pages or additional information that
you make available to us.
Price: A simple link is free of charge. Additional information
requiring editorial and technical processing will be invoiced
on an expenditure basis.
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++ Advertising on the websites
Special on the German language website of
+ www.backwelt.de
per month 1,000 EUR
with subsequent transfer
into the special archive
Special on the websites
+ www.bakingbiscuit.com
+ www.brotundbackwaren.de
+ www.chlebiwipetschka.com

Banner advertising on the websites
Sky banner (max. 468 x 60 px):
1/2 skyscraper (max. 200 x 300 px):
Skyscraper (max. 200 x 600 px):

550 EUR per month
550 EUR per month
900 EUR per month

per month 500 EUR

Format of lead-picture for the special: 468 x 250 px
In the event of multiple bookings on a single banner location, the
banners will be displayed in rotation.
You can book banners in the following formats and positions on
the following websites of f2m:
www.bakingbiscuit.com
www.backwelt.de
www.brotundbackwaren.de
www.chlebiwipetschka.com
www.foodmultimedia.de

The web format, positioning, format and prices for these remain
valid for four weeks. In the event of multiple bookings on a single
banner location, the banners will be displayed in rotation.
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Sky banner 468 x 60 px

Skyscraper 200 x 600 px

+
+
+
+
+

++ Technical information
Magazine format:
210 mm wide x 297 mm high, DIN A4
Type area: 184 mm wide, 265 mm high

Data delivery for online media:
Banner: JPEG, (Animated) GIF
Vacancies: one-sided PDF

Printing and binding methods:
Sheet-fed offset in accordance with Euroscale (CMYK, ISO 2846)
with saddle stitching.

Submission of data for digital media:
Job advertisements: single-side PDF, text as a word file, banner
on web pages, JPG, (animated) GIF, additional PDF;
backspiegel: PDF and JPG, of required linking

Print documents:
Delivery date for advertisement data – two days after closing
date for advertisements, at the latest. Supply one proof or one
press proof for comparison and checking of the data.
Adverts with trim:
Additional bleed 3 mm all round; elements relevant to content at
least 5 mm separation distance relative to side edges.
Delivery of data:
High-resolution, printable PDF (PDF X-3), no RGB data!
Medium, version/edition and company name must be stated.
For a data volume up to 20 MB:
Email: dixon@foodmultimedia.de
Alternatively you are welcome to make the advertisement data
available on a server for download (FTP/HTTP).
CD-ROM and proof or press proof (for color adverts)
by post to the publisher

Payment conditions:
20 days net cash
We allow 3 % discount for direct debits
Delivery address for inserts and supplements:
We ask that inserts and supplements be sent directly to our
printing works, carriage paid home, at the latest two days after
the closing date for adverts:
Leinebergland GmbH & Co. KG
Industriestr. 2 a, 31061 Alfeld/Leine, Germany
Phone: +49 51 81 84 64 0
Email:
info@leinebergland.de
Publisher:
f2m food2multimedia GmbH
Dirk Dixon
Schoolkoppel 27, 21449 Radbruch, Germany
Phone
+49 4178 244 9797
Email:
dixon@foodmultimedia.de
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++ Contact
food2multimedia GmbH
Schoolkoppel 27
21449 Radbruch
Phone: +49 4178 244 9797
E-mail: info@foodmultimedia.de
Website: www.foodmultimedia.de

Editorial staff:

Advertising:

Helga Baumfalk
Phone: +49 4178 244 9791
E-mail: baumfalk@foodmultimedia.de

Dirk Dixon
International sales director
Phone: +49 4178 244 9797
E-mail: dixon@foodmultimedia.de

Annie Dixon
Phone: +49 4178 244 9797
E-mail: annie.dixon@foodmultimedia.de

Distribution:
Viktoria Usanova
Phone: +49 4178 244 9793
E-mail: usanova@foodmultimedia.de

Images: f2m, Fotolia.com, stock.adobe.com
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++ General terms and conditions for newspapers and magazines
1.

The term “advertisement order“ as used in the following General Terms

and not on other ads – on at least three sides. Advertisements which for

and Conditions refers to the contract concerning the publication of one or

example are not recognizable as such because of their editorial layout

more advertisements of any advertiser or any other space buyer in a

shall be clearly identified as such by the publisher for instance by mar-

printed publication for the purpose of circulation.
2.

3.

4.

Unless stated otherwise, advertisements should be released for publi

king it with the word “advertisement”.
8.

cluding any individual advertisements under the terms of a contract and

individual advertisements is included as part of the contract, the order

insert orders on grounds of content, origin or technical format under its

should be processed within one year from the appearance of the first ad-

own standard, factually justified principles, if their content infringes legal

vertisement where the first advertisements are released and published

or regulatory stipulations or if their publication is unacceptable for the

within the timeframe stated in clause.

publisher. This shall also apply to orders submitted to branch offices,

Upon contractual signing, the customer shall be entitled to release

receiving offices or representatives. Orders for insert shall become bin-

further advertisements in addition to the volume stated in the order wit-

ding for the publisher only after a sample of the insert has been submit-

hin the agreed timeframe or that stated in clause 2.

ted and approved. Inserts which, due to the format or appearance, may

In case an order may not be executed due to circumstances for which the

appear to the reader to be part of the newspaper or magazine, or which

publisher cannot be held responsible, the customer, without prejudice to

contain third-party advertisements, shall not be accepted. The customer

any other legal obligations, shall pay the publisher the difference between
the discount granted and the discount which corresponds to the actual

5.
6.

7.

The publisher shall reserve the right to reject advertisement orders, in-

cation within one year of the signing of the contract. If the right to release

shall be notified immediately about the rejection of an order.
9.

The customer shall be responsible for timely delivery of the advertise-

volume. This reimbursement shall not take place, if the non-fulfillment is

ment text and accurate printing data and inserts. The publisher shall re-

due to force majeure in the publisher’s area of risk.

quest replacement for any recognizable inaccuracies or damaged printing

In the calculation of advertisement volumes, text millimeter lines are con-

data without delay. The publisher guarantees print quality normal to that

verted according to price into advertisement millimeters.

of the title concerned within the scope of the possibilities of the printing

Orders for advertisements and thirdparty inserts to be published spe

data.

cifically and exclusively in specific issues, specific publications or in spe-

10. In the event of totally or partially illegible, incorrect or incomplete printing

cific places in the publication must reach the publisher in sufficient time

of the advertisement, the customer shall be entitled to a reduction in

so that the customer may be informed before the advertisement deadline of

payment a corrected replacement advertisement, but only to the extent

whether the order can be executed in the manner specified. Without being

that the purpose of the advertisement is affected. If the publisher allows

subject to any explicit agreement, classified advertisements shall be printed

an appropriate period of time given for this purpose to elapse or if the

in the appropriate category.

replacement advertisement is still incorrect, the customer shall be entitled

Textual advertisements are advertisements which border on the text –

to a reduction in payment or cancellation of the order. Compensation claims
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from positive breaches, faults upon contractual signing or non-permitted

made and demand advance payments for the remaining advertisements.

acts are excluded. This also applies to contracts concluded by phone.

Where there is established doubt over the customer’s ability to pay, the

Compensation claims from impossibility of provision or delay are limited

publisher shall be entitled, even during the term of an advertisement

to compensation for foreseeable damage and to the fee due for the adver-

contract, to make the publication of further advertisements dependent

tisement or insert concerned. This does not apply to intent and gross neg

on advance payments of the amount due and the settlement of outstan-

ligence on the part of the publisher, its legal representative or its vicarious

ding invoices, regardless of the payment terms originally agreed.

agents. Liability of the publisher for damages arising from the absence of

15. If requested, the publisher shall provide an advertisement record to-

assured qualities and properties shall remain unaffected. Furthermore, in

gether with the invoice. According to the type and scope of advertising

accordance with the principles of sound commercial practice, the publisher

contract, advert extracts, record pages or full record numbers will be pro-

shall not be liable for gross negligence on the part of its vicarious agents;

vided. If a record can no longer be created, it will be replaced with a legally

in all other cases, liability to business people for gross negligence shall

binding certification from the publisher of the publication and distribution

be limited, according to the extent there of, to the foreseeable damage

of the advertisement.

and up to the amount of the payment for the advertisement in question.

16. The customer shall bear the costs of the production of ordered printed

Complaints must be made within four weeks of submission of invoice and

documents and of considerable changes arising or requested by the cus

receipt, except in the case of defects that are not obvious.

tomer to the specifications originally agreed.

11. Press-proofs shall only be provided if specifically requested. The customer

17. In the event of reduction in circulation, a price reduction may be claimed

shall be responsible for the correctness of the press-proofs returned. The

for contracts for a series of adverts if, in the overall average of the insertion

publisher shall observe all error corrections made known to it within the

year of the first advert, the average circulation stated in the price list or

period of time specified upon sending the pressproof.

stated any other way or, if a circulation figure is not given, the average

12. In case no particular specifications have been made concerning the size,

number of issues sold (for trade magazines, where appropriate, the average

the amount charged shall be calculated based on the print size that is

actual distribution) in the previous calendar year is not exceeded. A

normal for the type of advertisement.

reduction in circulation is only deemed as a deficiency eligible for a price

13. In case the customer does not make any advance payment, the invoice shall

reduction if it amounts to

be sent immediately or within a maximum of fourteen days after publication

– 20 per cent for circulation of up to 50,000 copies

of the advertisement. The invoice must be paid within the period given in

– 15 per cent for circulation of up to 100,000 copies

the price list, starting from the date of receipt of the invoice, unless a dif-

– 10 per cent for circulation of up to 500,000 copies

ferent payment period has been agreed upon in individual cases. Any dis-

– 5 per cent for circulation of up to 500,000 copies.

counts for advance payments shall be granted according to the price list.

Added to this, claims to price reductions for contracts are excluded, if the

14. In the event of delay or deferral in payment, interest and recovery costs

publisher has given notice of the reduction in circulation to the customer

shall be charged. In the event of delayed payment, the publisher may with

in sufficient time for the customer to be able to cancel the contract before

hold further publication under the order concerned until payment is

the publication of the advertisement.
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18. With box number advertisements, the publisher shall exercise the due

c)

of the offers received. Registered and express letters as response to box
number advertisements shall be forwarded with regular mail only. Reply

The publisher reserves the right to agree on special rates or special formats
for advertisements in special issues or similar dependent on specific si-

care of a responsible businessman for the keeping and timely forwarding

tuations.
d)

Advertising agencies and agents are obliged to adhere to the publisher’s

letters to box number advertisements will be stored for four weeks. Mail

rates in their offers, contracts and settlements with customers. The com-

not collected within this period will be destroyed. The publisher shall re-

mission guaranteed by the publisher may not be transferred either wholly
or partly to the customer.

turn valuable documents without being obliged to do so. The publisher
reserves the right, in the interest and for the protection of the customer,

e)

In case of insufficient printing quality, the customer is not entitled to a

to open incoming offers in order to eliminate misuse of the box number

claim if the defects in the original copy or artwork provided by the cu-

service for investigation purposes. The publisher is not obliged to pass on

stomers were not immediately recognizable. The same applies to errors in

business promotions and agency offers.

repeat advertisements if the customer fails to inform the publisher prior

19. Print document shall only be returned to the customer if specifically requested. The obligation to keep these ends three months after expiry of

to the printing date of the next advertisement about the error.
f)

contract.

In the case of disruption of operations or in case of force majeure (industrial dispute, confiscation, traffic disturbances, general raw material or

20. Place of fulfillment is the registered office of the publisher. Place of juris-

energy shortage and the like) – in both the publisher’s establishment

diction is the registered office of the publisher. If claims by the publisher

and/or external businesses used by the publisher for fulfillment of its

may not be settled by way of enforcement proceedings, the court of juris-

obligations – the publisher is entitled to demand full payment for the

diction for non-traders shall be determined on the basis of their domicile.

published advertisements provided that 80 % of the guaranteed circula

If the place of domicile or usual place of residence of the customer at the

tion (or in case of lack of a guaranteed circulation the normally sold cir-

time of the raising of proceedings is unknown or the customer has relocated

culation) of the publisher’s publication has been distributed. In the case

its domicile or usual residence since the contractual signing to some-

of lower distribution by the publisher, the invoice amount is to be re-

where outside the geographical scope of the law, the registered office of

duced in direct proportion to the extent to which the guaranteed (or nor-

the publisher shall be agreed as the place of jurisdiction.

mally) sold circulation has been reduced.
g)

Provided that no other agreement has been explicitly made, the customer

Additional Terms and Conditions of the Publisher

bears sole responsibility for the content and legal permissibility of the

a)

text and graphics material submitted. The customer exempts the publis-

Provided that no other agreement has been expressly made, new rates
arising due to price adjustments also immediately apply to current orders. In the case of non-traders this does not apply to orders which are to

b)

hers from all claims possibly made by third parties in this context.
h)

Online dispute resolution in accordance with Article 14 Para. 1 of the ODR-VO

be carried out within four months following conclusion of contract.

(European Online Dispute Resolution Regulation): The European Commission

For more than 30,000 mm advertisement space, an individual calculation

provides a platform for Online Dispute Resolution (OS), which you can

is possible.

find at http://ec.europa.eu/consumers/odr.

22

www.foodmultimedia.de

